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V SHAPE ECONOMIC RECOVERY
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SOCIO-ECONOMICS TRENDS

WHATIS THE
THE GREAT RESET?
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THE GREAT MONETARY INFLATION

.WE ARE WITNESSING THE GREAT MONETARY
INFLATION, AN UNPRECEDENTED EXPANSION OF
EVERY FORM OF MONEY UNLIKE ANYTHING THE
DEVELOPED WORLD HAS EVER SEEN."

Paul Tudor Jones — L (
Billionaire Hedge fund manager _
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TECHNDOLOGY TRENDS

USING OBJECT DNA' TO DETEGT DEEP FAKES

MODERNA - DIGITAL BID
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RESFARCH CLAIM ABOUT DAMAGE
negative social media experiences on
physical and mental health

DEFICIENCY IN SOCIAL SKILLS
Consequences of spending time on
social media instead of IRL

SOCIAL MEDIA UNDER PREASURE

Social players reaction on social
media worries (ie. hidden likes, mental
health tools)

HJrendsacker

AUTOPILOT PILOT

SYSTEM 1 SYSTEM 2
lerpabesit Explicit

LOCKDDOWN INVLUENCES NEW HABMS
Research suggests B0 deys perind is enough to
change habits or farm new behaviours

QECISION-MAKING PROCESS CHANGES
During quaranting eonsumers had maore time and
possibilites to make decisions more conscious

ESSENTIALS DVER INDULGENTCE?

With Pilat-system' decision and Enancial
constraing consumers re-evaluate. 57% now
prioritise valug in purchases when shopping
{price, value for money, product experiences)
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CONSUMER TRENDS

FUTURE OF SOCIAL MEDIA?

Games have now become the platform for

P social events and connections

ITH FRIENDS/FAMILY
TE LISERS 18+ 2019) CONNECTIONS £ BELONGING

§ Users play video games for social
connections - social mechanics are being

built into games

e - STATUS DEFINIED BY GAMING
. GAMERS AREMORE LIKELY 10 FEEL MORE CONNECTED Blocked by isolation people looked for
DURING SOCAL “'SW-'!E I-GAMERS opportunity for self-expression and social
status in games
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GROTWH OF GROUP CALLS ON FACEBOOK
(N MARCH 2020 VS FEBRUARY 2020

FROM MESSAGING TO FACESSAGGING
Iooming boomed as people
appreciated (online) real emotions
instead of meaningless emaoticons

ENTERING DIGITAL SPACES

the evolution of social media, with new
digital spaces cropping up to facilitate
genuine human connection in the
absence of in-person meetings

LIVESTREAM ALTERNATIVES
Livestreams expandied the realms of

possibility for community
Hrendssaker
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Builts its advertising platiarm
and drives subscriptions
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Emerging develops own ad services
and style advice platiorm

Aceounts for 27 3% adspends
(Latin America)
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TRENDS IN BUSINESS

HEINZ + SHOPIFY

Seven days after Heinz signed its contract with

Shopify Plus. Heinz to Home was launched. it
offers a bmited selection of the poputar Heinz
Beanz, Tomato Soup, and Spaghetti Hocps

packaged as a bundle. Products were defvered

within 7-3 days across the UK.
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20% of U'Dréal's ravenue now comes from
onfine sales, either its awn branded sites or
thraugh ecommerce platforms like Amazon
and Walmart. In 0I 2020, L'Dréal’s onfine
sales were up 555 Sales overall were down
4.8% on 3 year sarfer.

MONDELEZ

Mendelez has doubled down on advertising on
e-commerce platiorms asit seeks to reach

consumers nzar the paint of dgital purchase,
Indeed it is approach reverted from offline
POSM activities
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SNAPCHAT: LENS CHALLENGES
Users lip sync songs

FACEBOOK: LASSD
Short video app
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MASSINE GROWTH OF STARTUPS

Driven by technology accessahility. investars
interest & changes in lifestyle (attitudes to wark,

sharing ecanamy)
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STARTUPS BECOME BIG

There were more than 300 wnicarns
{startup eriginated companies
valuzd lbln+ US0) in 2019
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SERYING THE NEEDS OF CONSUMERS

Isolated, people were hungry content, not only new, but
also ,goldies but oldies”, just to fulfill their emotional
needs (,back to things | felt happy with in the past”)

ONTEXT BODSTS CONTENT
Context becomes more and more important for
marketers just because of fitting emotional state of
consumers

CONTENT THAT SELLS (IMMEDIATELY)

Isolation created opportunities to boost shoppable
elements of context - dynamic development of
t-commerce, lve-commerce & native commerce b
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Augmented reality spending is estimated
to reach $60 billion by 2020

¥
| $60 billion
@

of customers consent to pay a higher
price for any products they were allowed
to preview by augmented reality

1]

GITAL TRENDS

of customers say augmented realit
would improve their shopping

TInNo

LC uiho
Development of native and non-intrusive
formats

IMMERSIVE ADVERTISING

Tech driven exploring opportunities in

reality features save their time to gaming, AR/VR and gratified advertising
NEED FOR MEASURMENT

IV broadcasters effort to turn
from GRP to impressions as currency

Jrendseeker

WATGHING TOGETHER ENHANWCED

As life-streaming” became extremely popular
during isolation some broadcasters found
npportunity to explore the phenomena by giving
their users a chance to convrsate during watching

CO-WATCHING 15 A NEW OPORTUNITY

Streaming services - main winners of changing
media consumption habits - started developing
their own co-watching features - potentially to
create new, native advertising inventory
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HUARTERLY TRENDS REVIEWS

A trend ON-DEMAND REPORTS

DEDICATED DEEP DIVE REPORTS



